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1. Please CAREFULLY read the instructiogggiven in the question paper.
@)

2. This question paper has informatig\ﬁjarinted on both sides of the paper.

3. This question paper consists of ©NE (1) section ONLY.

5. Please write your answers on the answer booklet provided.
6. Answer all questions in English language ONLY.

7. This question paper must not be removed from the examination hall.
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INSTRUC@ON: Answer ALL questions. @
Please u§@ the ahswer bookist provided!
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Question 1
T
&

Se(Ecting appropriate interviewing methods for international marketing research is much more
N

difficult because of the challenges of conducting research in foreign countries. Elaborate.

< (20 marks)
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Question 2 LY N
§ 3
Discuss and explain on(g%{m marketing research applies to the Q&tional marketing mix.
A \V) (20 marks)
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Question 3 2 &
W O
Market research data is a key component of a successful SWOT analysis. How organizatioRg
use market research to maximize the value of their own SWOT analyses? ({F
Q)
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Soc'ré} networks are defined by.¥se relationships between members. How can marketing

regé?irchers tap into these soci@&etworks for conducting qualitative research?
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Question 5

A
Compare ar‘é‘)contrast.

a) e pgdratory and conclusive research
b) ss-sectional and longitudinal designs 3\
c(LY‘data warehouse and data mining OQ
N

,\(fb) internal and external secondary dgLaJ(J
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