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SECTION A (Total: 40 marks)

INSTRUCTION: Answer ALL Questions.
Please use the answer booklet provided.

QUESTION 1
Briefly explain each step in a typical product life cycle. Give suitable example for each step.

{10 Marks)

QUESTION 2

Customer value-based pricing uses customers' perceived value as the basis for setting prices.
Price is considered together with all other elements of the marketing mix before the marketing
program is developed. identify the TWO (2) types of value-based pricing and provide ONE (1)

example for each type.

(10 Marks)

QUESTION 3
Discuss FIVE (5) functions of retailers in the marketing distribution channel.

(10 Marks)

QUESTION 4
Differentiate between consumer markets and business markets with suitable examples.

(10 Marks)

[Total: 40 marks]
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SECTION B (Total: 60 marks)

INSTRUCTION: Answer ALL Questions.
Please use the answer booklet provided.

QUESTION 5
Sales promotion is widely used by marketers as a tool to boost sales performance. Explain
FIVE (5) key importance of sales promotion strategies used by companies in today’s business

environment.
{20 Marks)

QUESTION 6
Toyota Motor Corporation is well known for its efficient supply chain system, which helps the
company manage production, inventory, logistics, and product distribution effectively across
global markets. Efficient supply chain management enables companies to ensure products are
delivered to customers on time, in the right quantity, and at lower operational costs.
Based on the statement above, discuss FOUR (4) roles of supply chain management in
ensuring the efficient flow of goods and services from production to final consumption. Support
your answers with relevant examples.

(20 Marks)

QUESTION 7

Advertising decision making involves decisions about the objectives, the budget, the message,
the media, and, finally, the evaluation of results. The media decision involves defining reach,
frequency, impact, and engagement goals; choosing major media types; selecting media
vehicles; and deciding on media timing. There are several major media types that advertiser
can choose. Define FIVE (5) major media types and explain the advantages and limitations of

choosing it.

(20 Marks)

[Total: 60 marks]

END OF EXAMINATION PAPER
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