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SECTION A (Tstal: 40 marks). 4 OQ
b OQ %(J
INSTRUQ‘}ION Answer ALL questlons GNLY. , @i
Pleas?@se the answer bookief (\1}?‘
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Question 1
Describe the TWO (2) roles that advertising perform.
(é) marks)
. &
Question 2 pa
\y
X R
a) Describe the concept of retail advertising v&@l example. e
D % (2 marks)
Q N
) Expl@? FOUR (4) most common typq{}s{} markets.
:\% Q)QH s (8 marks)
S N (Total: 10 marks)
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Question 3
Describe the “SMCR model”. Include the framework and explanation.
(10 markéik
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Question 4 O ’5\5
Explain TWO (2) reasons on why sales promotion actif(icﬁes are growing? (L?%,
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SECTION B (Total: 60 marks). - d\
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P R— . D
INSTRUCTION: Answer ALL questions. -i%
Please use the answer booklet provided.Q, 03
n_?‘
Q >
& L N
Question)5 &
Q n_?'
% &)
Des?ﬁbe on how marketers su@v as McDonalds Corporation uses research. Include the
N
fram@work and explanation. , d\
§ | ’ (20 ma@
N 5
, A
Question 6 Q-

LEAVE RO DING &

ADRIAN PETERSON

NIKE FROTRALLCOM
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Question 7
Dala, the Healthiest & the Tastiest A (::\":)

Arab Compg\ies for Modern Industries is on@%f the leading companies in the Kipdﬁ\om of Saudi
Arabia whfch includes a group of factoriesj,sxamely: DALA Juice factory & Dala,cfP\ater factory.
Dala .Jui;cg Factory is one of the leadiqg}& distinct manufacturers and distri\bJutors of long life
juice pq%ducts in the Kingdom of Sz?.@\'l Arabia. We endeavour to use the best of the best
ingrq:gt—‘ents & processing technologi@\in our products to ensure a proper blend of both taste &

quality. The goodness of DALA is offered in convenient packages of different sizes and varieties

to ensure health with great taste in people's life. (:):\
O
@)

Our Vision & Mission oL
We are committed to believe in touching new heights when it comes to quality & taste. We st@

to create new benchmarks to challenge our own _imits because our vision is to deliver r@glth

with great taste. We take satisfaction in ensur@ that every drop of DALA juice & wzg{’er is

bringing smile with health into people’s lives U hd

We are determined to reach every househoﬁ"\hrough innovative, healthy & safe products for

the ultimate delight of our consumers. We \@-f enhance shareholders value through sustainable

growth, dev&p strategic relationship (@'{h our business partners and ensure safe work

N

environment%r our employees. N

(Source: www.dalaicom.sa)

Describesg‘ue SEVEN (7) steps in the development of a Business Plan
(\.a
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