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1. Pg&ée CAREFULLY read the instructions given in th‘e:\Questlon paper.
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;.,(LThls question paper has information printed on both sides of the paper.

3. This question paper consists of T’ s; Section A and section B. {5
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SECTION A (Total: 40 marks).

A
INSTRUCTION{&swer 7 Q\l
\S e ) O
Please u;\g&he a C
/b‘/\l“?‘ /’\{ ?
W
Question 1 Q\{
O
; = S
a) Explain TWO (2) elements of changes in advertising practic{efpfi)‘
\/’{\1)\ (10 marks)
b) Describe the FIVE (5) common types of advertising.
~
CJGQ (10 marks)
S
P‘Qﬂestion 2
Q- A Q
§ \ s
\ Describe FIVE (5) main areas in an advecrjti&i% agency. O
Qj rf,i% (10 marks)
/l‘r’\'e\‘g;b (‘{\LJ?\ >
Question 3 - \/\,Q)
,\yl
Describe the Model of Brand Communication in relation to a Hari Raya advertisement by (JO
Petronas. Include the framework with explanation. Rl
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SECTION B (Total: 60 marks). Q{

INSTRUCTION: Answer Al

Please use the jéiﬁ-‘sf.gyét{ibaok’lew}wided. Q*
Qe

\:\’ C)O

. 3
Question 4 ?‘\
a

fb\

A
DDB is one of the few large agencies that still does its owri in-house research. It's annual

Life Style Survey which began in 1975 and is the longest-running and large longitudinal
study of\ consumer attitudes and behavior. Its 2013 suNey found, for example, that the
nunaJI@ of stay-at-home dads are increasing and becoming a large enough group to be
iaggeted for product and services traditiog@lly targeted to women.

& &
&~ Describe on the SEVEN (7) waysjt%at research is used in marketing commuqication
\_/\/ planning. Include the frameworl@ith explanation. OQ
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Questfdn 5

Q*l
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a) Describe the intended type consumer response to this advertisement under “The
Facet of Effect model”.
O
é} (5 mggs(}’
o ¢
Hb) Describe the remaining types of consumer responses under “The Fac%%P Effect
(a3 model”. Include the framework withﬁémples. \,\'
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Question 6

What are the steps in the process of developing a Marketing Plan.

(20 marks)
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