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A
SECTION A (Total: 48 marksb@

e 9
INSTRUCTION: Answer aﬁ%ﬁ questions ONLY.
Please use the ANSW provided.

Question 1 Q;Q"

Describe each of the following terms with examples:
a) Affect and Cognition

b} Classical conditioning
A
c) O;@ant conditioning
O

d) ',Sis?ocedural knowledge

n

*

@' ' Psychosocial consequences _i
)
§ Ly
U
©
R
Question 2 'e
(b&"
A

a) Describe “inferend®” and how is it created?

b) Describe the concept of “perceived risk” with example.

Question 3 QA:
0@
Elaboratg\The generic model of consumer problem solygg”.
. . A
) &
C by
5 &
A N
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(ﬁ; marks)

@‘2'(10 marks)

Q
N

(6 marks)
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A
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Question ‘-Ik E:();>~ O@\
@)
9) 5 C
ElaboratéFIVE (5) characteristics of a @oduct with example. . :\:._.,
G ¥ (10,4087ks)
& ,5) R
SEGTION B (Total: 58 marks).

INSTRUCTION: Answer B questions.
Please use the BiSWeLbookiel provided.

AL ‘k
Question 5 & Q
© 3
Q @

Harris is cogiSldering fo invest in a fashion retail coﬂpany located in Kuala Lumpur.@e is
[N .
not an expéi in retail management and business filgancing. Hence, he seeks advise/from

his friend gého is also a business financing mangger in a local financial ins’ritutic:n,.i'3 '
< V L'y
lllustrate and elaborate his decision making flow in the framework of “T@' Model of
Decision Making”. \&;’
(20 marks)
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Question 6

S & Q
Fasi(iShValet has opened its ﬂaéh‘ip store at Bangsar Village 11, the very f&a of its kind.
Cuﬁe__ntly, the brands that thecstore stocks are Adam Liew, Aere, Allubfy Aqua Therapy,
Og-hlaya l‘.iI‘y, duck, Fv Bas@, GlanceZ, Good Virtues Co., House @azaba, Juwita KL,

(g;ttie YiYi, Lenalee, I@ Whyt, Melissa, Mika & Gala, I\@c a, Nelissa Hilman,

\‘}"eppermint Avenue, P\ggook Premium for FV, Rhea Benson,‘&onaru, Studio 133 Biyan

and Toms. N

In other news, FashionValet announced that they've brought back Daniel
Wellington watches to its site, after "overwhelming requests" from fans of the cult brand.
Also, Malaysian designer label Sean & Sheila have just launched its collection
on FashionVala.pom. That's not all; 50450 will also be available to shop on the retall
website very <?on

Source: Fai'n%n Valet opens ﬂagshjfp store in Ban_&sar Village Il by Andrea Tim, Elle Malaysia (8

Decembef:015). . Q ‘
5 Q
e S &
) @.ﬁxplain the TWO (2) basic typesicf store layout 0
B Y‘Q _:(‘R)marks)
Q &
& ¥

B. Describe on which type do& Fashion Valet's store falls into? (§‘
\‘}’ - {5 marks)

C. Define store loyalty and what factors contribute to its creation/development?

(5 marks)
(20 marks)
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Question 7 N
A R

Globélly, Doming's Pizza, Inc. operates a network @over 10,000 owned and fran&b%ed
stores throughé% the U.S. and international maftekts. Domind’s is the world’g‘\(l'éagling

@Iity and

pizza delive Ucompany committed to Iead{iﬁ}?the industry in product

operational gxcellence. = &
S & Q

I\!
In Malays}% Domino's Pizza Malaysia wad-bfficially launched by Tom Monaghan, founder

of DomirQs Pizza Inc, in September 1997.

Malaysia's bullish food and beverage industry coupled with Domino's promise of quality
food and delivery service was highly accepted and gained new customers nationwide.

Domino’s Pizza is the award winner of the 2009, 201 OfO‘H & 2012 Gold Franny Award,

a distinguished Achievement Award of the Internaji@nal Franchise Association at the
Worldwide Rally Las Vegas in May. Domino’s Rizza Malaysia and Singapore also f;)}
received ‘HR AsiaiBest Companies to Work for 'f’Asia 2013’ award by HR Asia. T
prestigious aweq? recognises corporations &fth significant levels of employgs
engagement anthexcellent workplace culture. Bmino’s Pizza is one of the 20 conﬁpa@s

selected for 2(@ to make it to the winning ligfy (g}'
)

&

As at Jan 2@6, there are 147 stores operating all over Malaysia with 50 in Selaﬁ?or, 25
in Wilayah\P*ersekutuan, 3 in Putrajaya, 17 in Johor, 7 in Negeri Sembilan, 10\ih Pulau
- Pinang, 13 in Perak, 3 in Malacca, 6 in Kedah, 5 in Pahang, 3 in Kelantan, 4 in
Terengganu and 1 in Perlis.

With the healthy growth in Malaysia, Domino’s take extended it presence to neighbouring
Singapore in 2009. There are currently 22 stores operating in Singapore and growing
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aggressively.

FY: '-‘;k

GARLIC TWISTY BREAR - GINNASYIX
STk

pasa

cabBfn

Source: www.dominos.com.my.

A,
In view of howéggressive Dominos Malaysia is ch1peting against its peers, Domingg

. Malaysia are aﬁ'&ays coming up with new and fr promotions that usually in forrgQOf

coupons, prigg deals and combo meals. The idéa(ié to attract awareness and attengg(r{ as

well as elic@urchase from customers. :\ - =\
& & &
& Ry QS
Describebhe FOUR (4) aspect of behavi at sales promotions are design }gtaffect.
. v v
(20 marks)
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